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WELCOME

“A healthy economy is very much like
an ecosystem in the way all of those
businesses interact with each other and
support the overall needs of the
community. Our goal is to foster the
growth of a strong ecosystem that will
benefit our community from a quality of
life standpoint as well as economically.”

— Ryan McCrady, President & CEO

SSGA Overview

The Springfield Sangamon Growth
Alliance is a public-private partnership
solely focused on advancing the
economic development efforts in
Springfield and Sangamon County. The
SSGA is helping create and market a
financially sound community, by:

Providing direct services and
resources that support
business growth

Leading initiatives that
enhance the competitive
aspects of the community

Attracting new businesses and
skilled talent

Retaining local companies and
workforce

Springfield Sangamon
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Welcome and thank you for volunteering to be a Thrive Ally. We’ll spend the next 30 mins or so providing you with information that will familiarize you with the Springfield Sangamon Growth Alliance, the Thrive In SPI campaign and help define your role as a Thrive Ally.
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As part of our community marketing & branding campaign, which you will hear more about in a moment, we put together this video about the SSGA and our mission to help bring more awareness of our organization and help draw a connection between our organization and the community marketing & branding campaign.

https://youtu.be/WncngqIJM7I

o
COMMUNITY MARKETING & BRANDING

Why is community marketing and branding involved in
economic development?

Get house in order .
Improve self-talk

We're all economic
developers...

To achieve regional prosperity, people
must take pride in living here.

Springfield Sangamon
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We know its difficult for businesses to thrive without a strong community behind them, so having residents’ support is crucial to the success of a business attraction initiative. To achieve regional prosperity, people must take pride in living here.

Community marketing shines the light on all the positive aspects offered in our community. 

The Thrive In SPI campaign is meant to ignite community energy with local residents. To build community awareness & pride by reminding them of all the positive & unique aspects of the community.
Promoting prosperity will help spur growth and help gain the attention of site selectors on a national / international level

The long-term goals of the campaign include providing support for growth to current local businesses and attracting new business and workforce development opportunities throughout the Midwest. 
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COMMUNITY MARKETING & BRANDING

What does a community marketing and branding campaign mean?
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We believe that this community marketing campaign is first for the Springfield & Sangamon County area. Thrive In SPI was launched to encourage community pride with the ultimate goal of spurring economic growth and prosperity throughout the region. One of the first steps in CM&B is internal marketing to improve the community’s self-image and self-talk.  We felt video would be the best way to begin those efforts and to introduce the Thrive campaign to our community. 

The Thrive In SPI campaign hopes to remind residents of all that Springfield and Sangamon County have to offer; including high-quality educational opportunities, expansive business sector coupled with low unemployment rates, world-class healthcare facilities, cultural diversity, affordable housing and a convenient location with easy proximity to larger cities. 

So as a part of this campaign, community members will start seeing ads, videos, social media posts, billboards, etc. that promote the positive aspects of Springfield & Sangamon County. These messages are intended to build up the spirit of our community and then support for the campaign with community member engagement and activism. 
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The Campaign was launched with this overview video and a few shorter PSA versions that you may have seen on TV or heard on the radio. 

https://youtu.be/Vd1qJ6QuT1Y
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COMMUNITY MARKETING & BRANDING

How is community marketing and branding involved in
economic development?
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The campaign relies on business leaders and community advocates to help our residents reimagine all their hometown has to offer.  

The Thrive Ally program is an initiative we’ve developed to help support our overall Thrive In SPI campaign. By volunteering to be a Thrive Ally, you have already taken the first step in helping to improve the economic prosperity of our community.

Research focused on why people leave or stay in a city revealed that ease of acclimation and fit with the city are the top reasons new residents choose to stay where they moved. 

The Thrive Ally program has two intended audiences:
1 – Potential and new residents – they will connect with an Ally who will help acclimate them to the community
2 – Community advocates – these passionate and engage community members have volunteered to be an Ally and provide information and guidance to users of the Ally program.




Why do you want to be a Thrive Ally?

Josh Collins Julie Davis

“I love this community and | want to see it “Love the idea of instilling pride in our community.
+ wiswmo + wewsio become the best it can be. Part of that comes Too many people complain about Springfield not
Ask Me About Asic Me Aliout from attracting and retaining top talent from  having new businesses or new things to do but
:::;me ::::f,l around the country. Selfishly, my industry badmouth the community every chance they get.
: :*’”l‘:g""“"“‘"‘ e grows as the community grows, but also as a It’s time to instill some pride in our community, and
" ® o citizens | want to do all | can to help sell what | this campaign is a good way to get that started.”

L ErlyREliekE o De alieXcel eI ! “The Springfield area has a wonderful story to tell,

want everyone to see our community through

and I love sharing it with folks new to the
the same lens | get to.”

community as well as those already here. We have a
“I think this is a very creative way to connect lot to be proud of and a lot to offer every member
people here in Springfield. As a transfer to this of a family.”

city myself, | know it can be tricky to make new
friends and connections in a new town.

However, | was graciously welcomed, and | “Our family loves Springfield and all it has to offer.
+ vinwso + viewsio would like to pass that on.” Sometimes it seems like our community suffers from

low morale and we collectively overlook the great

o D L ; 2 : people around us and the great things they are
S S o convinced other will feel the same way if they doing.”

. anci.)'&demmg + Gowernmental Affairs + Restaurants & Nightlife ha ve the opportunity to eXperience It
® 50 themselves.’ ‘I was born and raised in this community and now

5 ¥ : own a small business here that employs other local
“As a lifelong Springfield resident, | want to

families. I'm inspired by SSGA’s commitment to
help tell the story of my hometown and what

springfield Sangamon effective economic growth and want to help any

Growth Alliance it has to offer.” ”
/ way | can.

“Support economic growth and cultural diversity.”

Ask Me About Ask Me About Ask Me About

Ip——— PR— p——— ‘Springfield is a great place to be. I'm
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TESTIMONIAL

Thrive Ally, Josh Hester

' JOSH HESTER

ALLY, "THRIVE IN SPI"
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https://www.wandtv.com/news/videos/program-seeks-to-help-new-residents-get-to-know-springfield/video_4900d20b-8549-51a4-8d5a-72cc40c63264.html

®

THRIVE ALLY PROGRAM

Thrive Ally Expectations

1. Interact with Thrive Ally program users

a) Respond to potential and/or new resident Ally program users
when they contact you

b) Answer their questions and provide guidance based on your
personal experiences and knowledge of living and working here

c¢) When possible/applicable, provide opportunities for them to
connect with other community members that have similar
interests or qualities
2. Track Ally encounters by entering them into an online form on the
SSGA website. www.ThrivelnSPl.org/encounters

3. Actively promote the Thrive Ally program and Thrive In SPI campaign

www.ThriveInSPl.org/Ally fj Sowth s



Presenter
Presentation Notes
Shelley

So what are the expectations of being a Thrive Ally?

Respond to potential and/or new resident users of the Thrive Ally program when they contact you. 
Answer their questions and provide guidance based on your personal experiences and knowledge of living and working here
When possible/applicable, provide opportunities for them to connect with other community members that have similar interests or qualities

Track your encounters as an Ally by using the online form on our website. Please complete a separate form for each encounter.

We’ll continue to recruit community members to be Allies. We’d love your help with this too! 
Ask your employers to encourage their employees to connect with the campaign and sign up to be an Ally. 
Share information about this program at your professional membership organizations and on your social media channels.
Wear your Thrive Ally tshirt proudly and often!

http://www.thriveinspi.org/encounters

RESOURCES

, Flyers
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17 Minutes
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Infographic ol

Major industry
opportunities:
caith and Life

Festals Each Year

100,000+
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their corporate headquarters here including:
Memorial Health System

 Hospital Sisters Health System
Blue Cross/ Blue Shield
+ Wells Fargo Home Mortgage

Welcome to Springfield & Sangamon County. We look forward to hearing from you!

Besides the
cool t-shirt.

zl’):"'"g"f:'h"“s'f‘wn www.ThrivelnSPI.org/AIly
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We have many resources available to support you.
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RESOURCES

Thrive In SPI YouTube Channel

*  Multiple videos available including:

*  Thrive In SPI campaign video

o . 2 Short 30 second PSA's — “Home"” & “Live”
ThrivelnSP| x : 3 ;
@ 4 subscriver - Diversity in our Community
HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q 7 Community Education Opportunities

*  Our Health Care Community

Uploads B PLAYALL

View all the videos on our Thrive In SPI YouTube channel

: VEIN SP " i i Thrive In SPI "Home" :30 PSA
i F e RIVE IN SPI - BRAND Thrive In SPI Community
Thrive In SPI "Live" :30 PSA \1;::)50 Ly o
31 views * 1 week ago — i - =k
cc o

cc

www.ThrivelnSPl.org/Ally éj Sowth e
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We have many resources available to support you.
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Thrive Book

«  Community lifestyle magazine
* Hard copy books - free thru SSGA

«  Electronic version — Flipping Book online =
https:/online.flippingbook.com/view/56549 il

............

SSGA Website

*  Local business & industry information

« Living in Springfield information ® @

. Education, Healthcare, Working

uuuuuuuuuuu

. Activities, Restaurants, Housing

?O Chowh Al www.ThrivelnSPl.org/Ally


Presenter
Presentation Notes
Shelley

We have many resources available to support you.



https://online.flippingbook.com/view/565492/
https://online.flippingbook.com/view/565492/
https://online.flippingbook.com/view/565492/
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Quality Healthcare
* Healthcare Careers
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Springfield Sangamon
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More examples of how you will see the Thrive In SPI campaign being promoted. 


WHAT ELSE?

Springfield
Sangamon
Growth
Alliance

531 East Washington Street
5th Floor
Springfield, Illinois 62701

Phone: 217.679.3500
ThrivelnSPl.org

Springfield Sangamon
= Growth Alliance
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We’re trying to keep our finger on the pulse of what’s happening in our community within the business sectors and from a lifestyle perspective, but we may miss something from time to time. 

If you hear or see something good or beneficial or unique to our community, please reach out to us and let us know! Or if you have suggestions about how to improve the program, please let us know.


QUESTIONS?




Springfield Sangamon
Growth Alliance

ThrivelnSPl.org
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